NORTH CAROLINA INSTITUTE OF MEDICINE
NCIOM 2015 Annual Meeting: Food Policy for a
Healthier North Carolina

“Connection Between Agriculture, Economic Development, and
Population Health” Breakout

ASAP Mission

Our mission is to help local farms thrive, link farmers to
markets and supporters, and build healthy communities
through connections to local food.

ASAP Vision

Our vision is of strong farms, thriving local food
economies, and healthy communities where farming
is valued as central to our heritage and our future.
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MEET YOUR FARMER
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Making local food and
local food education
available in our
preschools and schools
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Local Food Sales in WNC

§170

$120 $120

Sales in millions of doliars

S48

526
$20 517

$- T T T T T T |
2007 2008 2009 2010 2011 2012 2013

Wants to sartor help with a garden | EEEEGEGEGEGEG————
80.6%

- 51,
Is more likely to try new vegetables NN
Is more likely to try new fruits | EEEEEEEG—G————
69.4%
Wants to help cook more often  [EEEEG———
66.7%
Is more interested in where food isgrown NN | 3%
52.8%
38,
Asks more often to eat fruits NN o)
Asks more often to eatvegetables NN >
40.3%
Asks to visit a FarmersMarket NN 2
29.2%
‘Asks more often to visita farm or farmers H“é%
5,

Other (please explain) [l w’%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Locally grown CAROLINA . .
food feeding & { LPICUREAN

WNC economy

ot Westeen Narls Carolt
i fad 77 Tl
)




WESTERN THE REST OF UNITED

NORTH NORTH STATES
CAROLINA CAROLINA
Direct sales to consumers $8,311,000 $23,515,000 | $1,309,287,000
Direct sales per capita $7.45 $2.72 $4.17
Direct sales: percentage +69% -3% +8%

hange 2007 to 2012

431 12,617
opulation/CSA farm 2012 20,031 24,880
[Farms marketing products 678 2,201 49,043
directly to retail outlets
Percentage of all farms 6.21% 4.38% 2.33%
ing directly to retail
|Or one farm per X number of 1,644 4,429 6,401

eople
Earmer average age 57.3 58.9 58.3

USDA Agriculture Census 2007-2012
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