Compass Group PLC

We are the world'’s leading contract foodservice and support
services company with $28.3 bilion USD worldwide sales.

50+ 510,000

Countries Associates
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CompassNorth America .

222,762
Associates

8 million+
Medals served a day

1 billion sqg. feet

Cleaned daily or
maintained daily

Sectorization - Investing in great businesses and great people
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anticipates
that fast-moving
and long term
global trends will
increasingly
reframe how we

think about food.
These principles
also consider the
rise in diet-related
chronic diseases
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* anatural
combination
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Imperfectly Delicious REDEFINE
Produce {PERFECTION.

Process of utilizing the non-
“retail” Grade A fruit and
vegetables that are often
thrown away or left in the
field to waste away

221 ,OOO pounds rescued

fo datel

Prevalence* of Self-Reported Obesity Among U.S. Adults
by State and Territory, BRFSS, 2013




210,403,509

Triple
Bottom
Line

The Time Is Ripe ....

Millennials increasingly link health and sustainability

77% wish they knew more about cooking

61% are using more new recipes in past 2 years
76% are regularly buying local (+36% in 2 years)
35% are entertaining more at home

Most likely demographic to purchase non-GMO
Frequents the widest range of food retailers

Fresh is the most valued quality distinction

Locally grown & Seasonal menu descriptors are almost as
salient as Calories and Fat

Transparency is key driver

Resources

MENUS@ CHANGE Health Care
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menusofchange.org ‘
A

nutritionsource.org

http://compass-
usa.com/Pages/Sustainability.aspx
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