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 Make data available to: 

• Enhance accountability 

• Illuminate issues related to variations in cost and quality 

• Enable patients and families to be more engaged in their health and 

health care 

• Assist patients and families in making informed decisions 

• Encourage selection of health care providers that offer higher-quality, 

more cost-effective care 

Goals of public reporting 
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 Consumers express interest in comparative cost and 

quality information…but awareness and use remain low 

 Why is this? 

• Lack of awareness about the extent to which quality and cost varies 

• Historically, little cost-sharing responsibility or incentive to consider value in 

decision making 

• Inadequacy of existing information on quality and costs  

– Difficult to find and hard to understand 

– Reflects provider and “expert” priorities (or available information) as opposed to patient and 

consumer priorities 

– Lack of personal relevance 

 

Consumer perspectives on public 

reporting 
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 Quality 

• Information that reflects patient experiences 

• Condition-specific information 

• Reporting at the individual physician level 

 Cost 

• Individual out-of-pocket expenses 

• Information for complete episode of care 

• Information related to “shoppable” conditions or procedures 

 

 

Consumer priorities 
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 Elevate conversations about cost and quality variation 

 Target consumers who are most likely to use information 

• Enrollment in high-deductible health plan 

• Need for treatment of a non-urgent or non-severe health condition 

• Searching for new health care provider 

 Provide information geared toward consumer priorities 

• One-stop sites that integrate quality and cost data 

• Patient-reported outcomes 

• Personalized treatment costs based on insurance benefits 

• Triggers to push out quality / cost information 

Engaging consumers in the use of 

quality and cost information 
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Provide information geared toward 
consumers 
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AIR’s Center for Patient and Consumer Engagement:  

www.aircpce.org 

 

Roadmap to Patient and Family Engagement in Healthcare:  

www.patientfamilyengagement.org 
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