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HWTFHWTF ’’ s Missions Mission

•• Created in 2000 by the NC General Created in 2000 by the NC General 
Assembly and funded through 25% of Assembly and funded through 25% of 
NCNC’’s share of the Tobacco Master s share of the Tobacco Master 
Settlement Agreement (MSA)Settlement Agreement (MSA)

•• Commission appointed in May 2001Commission appointed in May 2001
•• The The NC Health and Wellness Trust NC Health and Wellness Trust 

Fund CommissionFund Commission (HWTF) invests in (HWTF) invests in 
programs and partnerships to address programs and partnerships to address 
access, prevention, education and access, prevention, education and 
research that help all North Carolinians research that help all North Carolinians 
achieve better healthachieve better health

•• HWTF has provided nearly $250 million HWTF has provided nearly $250 million 
in funding for over 400 grants and in funding for over 400 grants and 
programs  programs  

•• HWTF is currently scheduled to pay HWTF is currently scheduled to pay 
$350 M in debt service over next 25 $350 M in debt service over next 25 
yearsyears



CommunityCommunity--based grantsbased grants
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HWTF’s Multi-Pronged Strategy



Tobacco Use Prevention & Cessation 
Initiative
•• Total allocation = $17.1 million in FY 07Total allocation = $17.1 million in FY 07--0808
•• Original allocation of $6.2 million 2003Original allocation of $6.2 million 2003
•• Components include:Components include:

•• Community/School grantsCommunity/School grants
•• Statewide services like ALE, NOT, NC STEPStatewide services like ALE, NOT, NC STEP
•• Mass media Mass media 
•• QuitlineNCQuitlineNC and related outreachand related outreach
•• Tobacco Free collegesTobacco Free colleges
•• External evaluation of all components by UNCExternal evaluation of all components by UNC--TPEPTPEP
•• Program expansion for adult populationsProgram expansion for adult populations



Teen Community Grants and Local Infrastructure

�� Since 2003, HWTF has awarded more than $29.4 million in grant fuSince 2003, HWTF has awarded more than $29.4 million in grant funding to nding to 
over 60 community and schoolover 60 community and school--based organizations across the state, based organizations across the state, 
covering all 100 North Carolinacovering all 100 North Carolina’’s counties.s counties.

�� Grantees use a comprehensive approach to address four key tobaccGrantees use a comprehensive approach to address four key tobacco o 
prevention control goals prevention control goals 
1.1. Preventing youth initiationPreventing youth initiation
2.2. Eliminating exposure to secondhand smokeEliminating exposure to secondhand smoke
3.3. Promoting cessationPromoting cessation
4.4. Eliminating disparities Eliminating disparities 

�� 7 grants work exclusively with priority population youth7 grants work exclusively with priority population youth

�� Also funds:Also funds:
•• DHHS/ALE enforcement of state law prohibiting sale of tobacco toDHHS/ALE enforcement of state law prohibiting sale of tobacco to minors minors 
•• ALA Not On Tobacco (NOT) programALA Not On Tobacco (NOT) program
•• SAVESAVE
•• Spit Tobacco Education Program (NC STEP)Spit Tobacco Education Program (NC STEP)
•• Question Y Youth Empowerment CentersQuestion Y Youth Empowerment Centers
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NC Success Story!  100% Tobacco-Free Schools
N

u
m

b
e r

 o
f 

S
ch

o
o

l D
is

tr
ic

t s

Health and Wellness Trust Fund, Lieutenant Governor 
Perdue Letter, School Board Resolution,

Passage of SB 583, TFS Workshops and Forums, 
NCSBA Policy Manual, Passage of SB1086 (2007)

Governor Easley & School  Superintendent 
Ward Letter, TFS Workshops/Forums, TFS Website, 

Signage Project

Statewide Youth Summit & Governor Hunt Letter, 
American Legacy Foundation Grant, TFS Director,
RWJ Grant, Model Policy Language, Policy Manual

2002 - 2008

2001 - 2002

2000 - 2001

100% tobacco-free school policy – prohibits the use of all tobacco products by students, staff 
and visitors at all times on school property and at school-related or school-organized events.

677% 
increase 

since 2002



Paid Media Campaign – TRU
(Tobacco-Reality-Unfiltered)
•• Mass media campaign ongoing since 2003Mass media campaign ongoing since 2003

•• Use testimonials of real NC teens Use testimonials of real NC teens 

•• Aggressive grassroots campaign launched in 2007 Aggressive grassroots campaign launched in 2007 –– nearly 6,000 NC teens nearly 6,000 NC teens 
have taken the pledge to stay tobacco free on TRU sitehave taken the pledge to stay tobacco free on TRU site

•• UNCUNC--CH study found significant preventive effect:CH study found significant preventive effect:

•• Awareness of the campaign rose from 54% in 2006 to 71% in 2007Awareness of the campaign rose from 54% in 2006 to 71% in 2007

•• Over 500,000 youth (11Over 500,000 youth (11--17) in NC have seen and are aware of the NC 17) in NC have seen and are aware of the NC 
TRU campaignTRU campaign

•• NC youth responded positively to the ads run in 2007:NC youth responded positively to the ads run in 2007:

•• More than 95% of NC youth who had seen the 2007 ads reported thaMore than 95% of NC youth who had seen the 2007 ads reported that t 
they were convincing, attentionthey were convincing, attention--grabbing, and gave good reasons not to grabbing, and gave good reasons not to 
use tobaccouse tobacco

•• Over 25% of NC youth reported that they talked to their friends Over 25% of NC youth reported that they talked to their friends about about 
the ads, indicating high the ads, indicating high ““chat valuechat value””





 

2007 YTS show HWTF efforts are working

•• NC has seen dramatic decreases in youth tobacco use rates, a treNC has seen dramatic decreases in youth tobacco use rates, a trend that began nd that began 
in 2003 and has continued through 2007.in 2003 and has continued through 2007.

•• Data translates into Data translates into 34,000 fewer teen smokers since 200334,000 fewer teen smokers since 2003..

•• Social norms related to smoking are showing positive signs of chSocial norms related to smoking are showing positive signs of change.ange.

•• In 2007, 80% of middle school students and 51% of high school stIn 2007, 80% of middle school students and 51% of high school students have never udents have never 
tried smoking tried smoking –– not even a puff. not even a puff. 

•• In 2003, only 70% of NC middle school students and 40% of NC higIn 2003, only 70% of NC middle school students and 40% of NC high school h school 
students had never tried smoking. students had never tried smoking. 

•• Since HWTF began funding prevention efforts in 2003:Since HWTF began funding prevention efforts in 2003:
•• Middle school smoking has dropped by 51.8 %Middle school smoking has dropped by 51.8 %
•• High school smoking has dropped by 30.4 %High school smoking has dropped by 30.4 %







Quitline NC Quitline NC –– ““ Call it QuitsCall it Quits ”” campaigncampaign

•• In September 2007, HWTF launched the In September 2007, HWTF launched the ““Call It QuitsCall It Quits””
campaign, the first multicampaign, the first multi--media ad campaign to media ad campaign to 
promote QuitlineNC services to young adults ages 18 promote QuitlineNC services to young adults ages 18 
to 24 in the state.to 24 in the state.

•• During the first two months of the campaign, During the first two months of the campaign, 
QuitlineNC received a record number of calls from NC QuitlineNC received a record number of calls from NC 
young adults. young adults. 

•• In the six months preceding the campaign, the In the six months preceding the campaign, the 
monthly average number of young adult monthly average number of young adult 
registrants was 34; the average rose to nearly seven registrants was 34; the average rose to nearly seven 
times that amount during the campaign months, to times that amount during the campaign months, to 
an average of 228 per month. an average of 228 per month. 

•• As of February 2008, QuitlineNC has received 14,000 As of February 2008, QuitlineNC has received 14,000 
calls.calls.





QuitlineNC Call Volume (Mar 07QuitlineNC Call Volume (Mar 07--Mar 08)Mar 08)
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QuitlineNCQuitlineNC Resources for Healthcare Resources for Healthcare 
ProvidersProviders

• Nearly 10,000 Providers will be reached

• NC Dental Society

• NC Academy of Family Physicians

• Old North State Medical Society

• NC Pediatric Society

• NC Free Clinics Association

• Ob-Gyn Society



Pocket GuidePocket GuidePocket GuidePocket Guide



TobaccoTobacco--Free Colleges (TFC)Free Colleges (TFC)
•• Young adults (ages 18Young adults (ages 18--24) have highest smoking 24) have highest smoking 

prevalence in NCprevalence in NC

•• Adult smoking rate is 22.6% Adult smoking rate is 22.6% 

•• Young adult rate is 28.2% according to the 2005 Young adult rate is 28.2% according to the 2005 
BRFSS survey BRFSS survey 

•• In December 2005, HWTF awarded over $1.6 million in In December 2005, HWTF awarded over $1.6 million in 
grants for 20 collegegrants for 20 college--based tobacco use prevention and based tobacco use prevention and 
cessation projects.cessation projects.

•• In late 2007, HWTF expanded the initiative by In late 2007, HWTF expanded the initiative by 
awarding another $1.4 million for Phase II grants to awarding another $1.4 million for Phase II grants to 
cover 48 campuses across the state. cover 48 campuses across the state. 

•• TFC Phase II also provides assistance to all NC TFC Phase II also provides assistance to all NC 
campuses in adopting and implementing campuses in adopting and implementing 
comprehensive, campus wide tobacco use policies.comprehensive, campus wide tobacco use policies.

• To date, total of 18 campuses have passed either 100% 
Tobacco-Free Campus policies or 100 foot perimeter 
policies.



LIST OF CAMPUSES AND HOME COUNTIES
Asheville-Buncombe Technical Community College (Buncombe)
Barber-Scotia College (Cabarrus)
Bennett College (Guilford) 
Cleveland Community College (Cleveland)
College of the Albemarle (Pasquotank)
Gardner-Webb University (Cleveland)
Greensboro College (Guilford)
Guilford Technical Community College (Guilford)
Haywood Community College (Haywood) 
Louisburg College (Franklin)
Montreat College (Buncombe)
Roanoke-Chowan Community College (Hertford)
Stanly Community College (Stanly)
University of North Carolina at Chapel Hill (Orange)- perimeter policy
University of North Carolina at Pembroke (Robeson)- perimeter policy 
Wake Technical Community College (Wake)
Wingate University (Union) 
Winston-Salem State University (Forsyth)- perimeter policy

100% Tobacco Free and Comprehensive Policies



HWTF Annual Expenditure Projection HWTF Annual Expenditure Projection 
PROGRAMS vs. DEBT SERVICE ($Millions)PROGRAMS vs. DEBT SERVICE ($Millions)
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Programs Debt Service

Up to 65% of Trust FundUp to 65% of Trust Fund’’s annual receipts may be used for s annual receipts may be used for 
Debt Service for the State Capital Facilities Act of 2004Debt Service for the State Capital Facilities Act of 2004


