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IOM Report

Groundbreaking
report on scope and
impact of low health
literacy, published
April 2004.

The Partnership for Clear

Health Communication

The Partnership is a coalition of
national organizations that are working
together to promote awareness and
solutions around the issue of low health
literacy and its effect on health
outcomes.

Informational Websites

CD-ROM

Comprehensive information on low
health literacy including: a white paper
on scope and impact of the problem,
and bibliography,

Prevalence Calculator
An assessment tool that
identifies the percentage of
patients that may be at risk
for low health literacy in a
clinical practice, community
or state.

The Newest Vital Sign
An assessment tool that
identifies patients with
limited literacy skills:

Ask Me 3
A tool designed to improve

communication between
patients and providers:

AMA Foundation

The Health Literacy: Help Your Patients
Understand Educational Kit is the AMA
Foundation's primary tool for informing
physicians, health care professionals and
patient advocates about health literacy:

Communication Tips
for Providers

These general guidelines can improve
patient understanding without adding
time to the patient visit.

Principles for Clear
Health Communication

Developed in partnership with health literacy:

experts Leonard and Cecilia Doak, the
Principles provide guidelines for creating
health information that is accessible to a
broad consumer audience.

The Know Your Health® Program is
a health education program
addressing various disease
conditions which integrates best
practices in Health Literacy,
culturally relevant materials and
approaches, and easily understood
messages.

Medicare Part D Consumer
Education Materials

The Partnership for Clear Health
Communication and Centers for
Medicare & Medicaid Services have
collaborated on the development of
brochures and tear sheets to increase
awareness and understanding for
beneficiaries around the new
Medicare Part D Prescription. These
materials incorporate clear health
communication approaches and
principles. 3
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Research

« KRC Research & Consulting: 240 interviews conducted among health
literacy influencers and change agents

— Understand the level of awareness and knowledge of low health literacy among KOLs
and Stakeholders.

— Understand KOL/stakeholder priorities to address low health literacy
— Assess KOL/stakeholder awareness of Pfizer's commitment to the issue.

* RoperASW: Front-line perspective and attitudes about health | iteracy from
666 patients, 150 primary care physicians, and 151  pharmacists.

— Understand the level of awareness and knowledge of low health literacy among providers

— Understand the dynamics of the patient — provider relationship as it relates to health
information
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Healthcare Thought Leaders:

« Agree that focusing on the patient-provider
relationship would provide the most immediate
and impactful solution to the issue of low HL

— 2/3 feel that low HL is driven by poor
patient/doctor communication

* Believe that providing easy-to-understand
health information is key

Source: A National Survey of Health Industry Influencers and Change Agents,
KRC Research and Consulting, April 2002



70% of physicians say But just 41% of those
they provide patients patients say they have
with additional resources ved this kind
to help them understand received this Kin
their medications of assistance

75% of physicians report 17% of patients report
patients have trouble ' trouble understanding

understanding Rx Rx Information
information

\_/

Source: Health Literacy & The Prescription Drug Experience: The Front Line
Perspective From Patients, Physicians and Pharmacists, Roper ASW, May 2002



Print
» Share Card — Increase in
submitted applications (64%) and
accepted members (12%)
* Print Brief Summaries
» Better playback of key
messages
» Better prompts discussion
with physician
Web
» Aricept.com - disease knowledge
increased (38%); Pertinence and
usefulness increased (27%); intent to
speak to Dr increased (16%)
 Lipitor.com — Time on Task
decreased (164%); Success rates
increased (52%); Satisfaction
increased (23%)

Health Education
« Currently conducting research to
validate principles

eStatus
*Print : 96% alignment
*Web: 25% alignment; 65%
engaged; Goal 100%
alignment by Jan. 2007
*» Health Education: In research
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Ask

Me

 Screening tool that identifies
patients at risk for not
understanding medical information
*Tips to assist physicians to more
effectively communicate with their
patients

Status — Ask Me 3

» Parents reported questions ‘helped * IMM materials disseminated

- . - to date
them get more information about their .
child’s health” * Presented at JCAHO Meeting

Ask Me 3

* Perceived increase time with ) .
Status — Newest Vital Sign

Physician ) ) .
» Physicians felt their communication ;wplép“.She%m A;ggflss of Family
improved edicine, Dec.

* 500 Physicians ordered NVS
to date

* Physician research to
validate ‘provider
communication tips’ materials
that will accompany the NVS
tool

Newest Vital Sign
* New Pfizer initiative; too early for
results
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Sample of Organizations Who Have Received Materials

Practitioners
Dr. Glen Davis
Kathleen Hallinan, MD

Lynchburg Family
Practice

Middlesex Family
Physicians

Winnoski Family
Health

Lechtworth Family
Medicine

HCH Family Practice

Hospitals &
Community
Health

Brigham and Women’s

Hospital
Mayo Clinic

E. Boston Health
Center

All Saints HealthCare

Jackson Health
System

Boston Medical Center

Prince George’s
County Health
Department

Advocacy/
VHA Groups

American Academy
of Family Physicians
Foundation

American Diabetes
Association

American Cancer
Society

National Council on
Aging

Catholic Charities
The Senior Alliance

American Geriatrics
Society

Literacy USA

Academia
Penn State School
of Nursing

University of
Connecticut School
of Nursing

New Mexico State
University

Arizona Department
of Education

Ohio State University
Texas Tech
Duke University

University of
Washington
Medical School

Pharmacy
Medicine Shoppe

Student National
Pharmaceutical
Association

MCPHS School of
Pharmacy

Bause’s Super Drug
Store

Kmart Pharmacy

Anchor Pharmacy

MATERIALS DISSEMINATED SINCE 2003: Over 1.1 Million



‘Research indicated health literacy garnered attention from a dedicated, but
small, group of mostly academics in healthcare

‘While good progress was underway, Pfizer sought to spark a bigger
movement to build broader support and momentum for health literacy issues

‘Recognition of importance of bringing together all stakeholders needed to
make an impact:

—~Healthcare providers (physicians, pharmacists, nurses)
—~Consumer groups (seniors, minority populations, caregivers)

~Literacy organizations (important bridge to broader health literacy movement
and groups who had not traditionally been engaged on health literacy)




- The Partnership for Clear Health
Communication (PCHC) Is a national,
non-profit coalition of almost 400
organizations working to build
awareness and advance solutions to
Improve health literacy and positively
Impact health outcomes.

11



Briefing
for Surgeon
General

2002

First Steering
Committee
Organizing

Meeting

Ask Me 3.org
cited as British
Medical Journal’s
Web site of
the Month

2003

PCHC and Ask
Me 3 launched at
National Day of
Understanding

CMS & PCHC
developed Ask Me 3
Quarterly Over 100 co-branded Materials hits
e-newsletter organizations Medicare Part D one million
launched join Materials mark
2004 2005 2006 2007
Organization Over Nearly 400
becomes 100 million PCHC members
independent media
non-profit impressions

12
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- After one-on-one meetings to gauge interest and
garner feedback, 19 healthcare leaders gathered

to determine group’s health literacy “action
agenda”

- Participants identified need for greater education
and awareness, importance of creating a national
call to action involving patients, providers,
policymakers and the general public

13



Expand awareness and educate patients
and providers about low health literacy

Develop and apply practical solutions to
improve patient —provider communication and
motivate the health care system to adopt them

Conduct an active advocacy program to
Increase support for health literacy policy and
funding

14
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- PCHC launch: “Day of Understanding” at National Press Club

- AMA Foundation media briefing to present scope and impact of low health
literacy

— PCHC lunch to introduce the new group dedicated to tackling problem,
presenting solutions

> Video introduction by Surgeon General

— Clear Health Communication Principles training for media and
communications specialists

— Introduction of Ask Me 3

- Event attended by leading healthcare and policy leaders, live and via
Webcast

- Extensive media coverage

15



American Public Health Association:  Carol Easley Allen, PhD, RN
Partnership for Prevention:  John Clymer

Pfizer Inc: Barbara DeBuono, MD, MPH

American Medical Association Foundation: Owen Garrick, MD, MBA
American Pharmacists Association:  Elizabeth Keyes

National Association of Community Health Centers: Kathy McNamara
National Council on the Aging:  Donna Phillips

America’s Health Insurance Plans:  Susan Pisano

American College of Nurse Practitioners:  Laurie Scudder

National Medical Association:  Nomination Pending

16



PCHC has expanded to include nearly 400 members

American Academy of Pediatrics
American Cancer Society
American Diabetes Association
American Nurses Association
Arizona Health Sciences Center
AstraZeneca

CIGNA

Easter Seals

Excellus Blue Cross Blue Shield
Florida Literacy Coalition

Lance Armstrong Foundation
Kern County Medical Society

Leukemia and Lymphoma Society

Literacy USA

March of Dimes

Middlesex County Chamber of Commerce
National Alliance for Hispanic Health

National Council of La Raza

Perdue Farms Wellness Center

Sara Lee Foods

Toledo-Lucas County Health Department
University of Connecticut, Public Health Program
University of Utah School of Medicine

West Hawaii Home Health Services, Inc.
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IOM Report

Groundbreaking
report on scope and
impact of low health
literacy, published
April 2004.

The Partnership for Clear

Health Communication

The Partnership is a coalition of
national organizations that are working
together to promote awareness and
solutions around the issue of low health
literacy and its effect on health
outcomes.

Informational Websites

CD-ROM

Comprehensive information on low
health literacy including: a white paper
on scope and impact of the problem,
and bibliography,

Prevalence Calculator
An assessment tool that
identifies the percentage of
patients that may be at risk
for low health literacy in a
clinical practice, community
or state.

The Newest Vital Sign
An assessment tool that
identifies patients with
limited literacy skills:

Ask Me 3
A tool designed to improve

communication between
patients and providers:

AMA Foundation

The Health Literacy: Help Your Patients
Understand Educational Kit is the AMA
Foundation's primary tool for informing
physicians, health care professionals and
patient advocates about health literacy:

Communication Tips
for Providers

These general guidelines can improve
patient understanding without adding
time to the patient visit.

Principles for Clear
Health Communication

Developed in partnership with health literacy:

experts Leonard and Cecilia Doak, the
Principles provide guidelines for creating
health information that is accessible to a
broad consumer audience.

The Know Your Health® Program is
a health education program
addressing various disease
conditions which integrates best
practices in Health Literacy,
culturally relevant materials and
approaches, and easily understood
messages.

Medicare Part D Consumer
Education Materials

The Partnership for Clear Health
Communication and Centers for
Medicare & Medicaid Services have
collaborated on the development of
brochures and tear sheets to increase
awareness and understanding for
beneficiaries around the new
Medicare Part D Prescription. These
materials incorporate clear health
communication approaches and
principles. 18
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* Partnerships/Programs
— Partnership for Clear Health
Communication
> Founding member and major funder

* Pfizer-AMA Foundation

— Two-year, $1.5 million grant to raise
physician awareness, involvement in and
understanding of health literacy and
develop tools to improve patient
communication

 Conferences

— Pfizer Health Literacy Conference

> Annual by-invitation event held in
Washington, DC

— APHA 2004 Annual Convention Late
Breaker Session on Health Literacy

— APHA 2005 Annual Convention Session
on Health Literacy Role in Disaster
Preparedness

*Tools
-- Prevalence Calculator
-- Newest Vital Sign
-- CD-Rom
-- CHC Web site
-- CHC Principles

*Grants
-- Partnership for Clear Health
Communication
-- Health Literacy/CHC fellowships
-- Health literacy/CHC visiting
professorships
-- Know Your Health

*Research
-- Ask Me 3
-- Newest Vital Sign
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